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Introducing Ghana
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Introduction

• Ghana: 
West coast of Africa 
Along the Gulf of Guinea in the Atlantic Ocean.  
Bounded by Burkina Faso, La Cote d’Ivoire and Togo
An area of approximately 238,305 square kilometers
Population of nearly 22.5 million growing at a rate of 1.9% per annum
Economy thrives mainly on the export of cocoa, minerals, timber and tourism.

• Tourism
4th largest foreign exchange earner for Ghana
Growing at the rate of twenty percent (20%)
Fastest growing sector in the economy
Arrivals of 586,612, a corresponding receipt of close to US $1.2 billion 
Employs about 220,000
Contribution to GDP stands at 6.3%
Plays a significant role in poverty alleviation through income spread, employment and 
infrastructural development for the local communities where most of the tourist attractions 
are located.

Attractions
• Ghana’s destinations provide a variety mainly based on nature and culture

• There is also a rich mix of historical events and monuments almost 
comparable to what Italy offers

• From our savannah region through forest belt to the coast, these attractions 
are well dispersed

• In the northern sector, for example, we have the Mole (wildlife) Park, Sirigu
Arts and Crafts Village, Paga Crocodile Ponds and Monkey Sanctuary 
among others

• The rest of the country offers key attractions such as the renowned Kakum
Park and canopy walkway, Lake Bosomtwi and Wli Water Falls

• Ghana is also ranked as a UNESCO World Heritage destination - Elmina 
and Cape Coast Castles and the Ashanti Manhyia museums. 
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Some Gateway Photos

Culture
• Over the last two decades Ghana’s cultural tourism has 

received impetus in the global tourism preferences

• Gradual shift from mass tourism and the upsurge in ecotourism 
encourages interaction with local people at the destination

• For an African country that (for now) lacks world class safari, 
Ghana has little choice than to play hard on the cultural card. 
Again, among all the types on offer, none is as cross sectoral
as culture anyway

• .  A survey indicates that as much as 62% of tourists visit 
because of culture.  What this translates to is that the sector is 
responsible for a huge percentage of the US $1.2 billion the 
country received for tourism in 2007.
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What does Ghana really have in her cultural 
tourism kitty?

????
???
??
? 

Ghana’s rich culture is especially manifested 
in the warmth of the people

natural friendlinessnatural friendliness

sense of hospitalitysense of hospitality
rich traditions & historyrich traditions & history

extremely extremely colourfulcolourful
SmilesSmiles

rich cuisinerich cuisine
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Culture Specifics!
• Funerals
• Festivals 

Masqueraders parade 
Aboakyir of the people of Winneba
Homowo (Ga)
Fetu (Cape Coast)
Kundum (Sekondi / Nzema)
Asafoatufiam (Ada)

Hogbetsotso (Angloga)
Adaekese (Ashanti)
Damba (Bawku)
and many others. 

• Two major International festivals
PANAFEST (Pan-African Festival)
Emancipation

Some More Culture
• Chieftaincy

• Traditional music, dance and drama

• Traditional herbal medicines

• Traditional architectural styles  - the North

• Fetish shrines, beliefs and practices

• Cuisine and traditional village life

• Ethnic groups & the different dialects

• Towns and villages

• Living practices ( sacred days for farming 
and fishing & communal / markets days)
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Yet More Culture
Our unique indigenous cuisine

Ga kenkey
fufu

Akple
tuo zaafi
gari foto

Aprapransa
“red red”

traditional drinks
traditional snacks

Culture Unlimited

The way of life of the locals is expressed in 
folklore where dances and tales based on 

oral tradition are told

Libation pouring

Outdoor recreations and others

Arts and Crafts 

Kente Fabric,Batakari, other local textile, kaba
and slit.
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Some Sights & Scenes

… shhhhhh but we 
do have some 
challenges, 
though…
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Challenges

• Funding for tourism infrastructure

• Training & Capacity Building

• Unlike other growth models in the sub-region, 
Ghanaians dominate the industry in terms of 

ownership and patronage but access to capital by 
these private investors in the sector is a problem

Our Statement of Hope

Ghana is hopeful that our development partners 
would come aboard in a mutually beneficial 

engagements to develop tourism in our country 
further 
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Conclusion
Our culture is our story! 

We are proud to showcase it!
We want more people to see it, feel it & enjoy it!


